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This talk focuses on how to engage environmental opinion leadership behaviors such as 
informing the public about environmental issues and encouraging behaviors among bait 
shop owners to communicate with their customers about AIS-prevention 
behaviors.  Research shows that anglers look to bait shop owners as important sources of 
fishing-related information.  Lessons about the multi-year project and recommendations 
about how to engage opinion leader groups to prevent AIS will be discussed. 
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